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READY FOR  
ANYTHING 
THAT 
DRIVES 
YOU.

MINI. An icon and, as a brand, urban to 
the core. Ever since the first Mini 
appeared on the streets in 1959, we’ve been 
addressing urban challenges – always 
with the goal of offering maximum 
experience in the smallest space. Born 
in response to an energy crisis, the Mini 
Classic was a revolutionary solution for 
an urgent problem of its times. This 
heritage, this mission continues to guide 
us, just as it did on the very first day: from 
the development of our vehicles, which 
are loved all over the world, to the creation 
of unparalleled urban experiences.

But great vehicles are not our sole focus. 
What drives us as an urban society? 
How do we want to live in the future? 
Housing? Work? These are subjects we 
explore at MINI, also with initiatives that 
provide answers to these questions. 

Let this issue of MINI Insider inspire  
you with people who have found their 
very own paths, MINI models that have 
their very own characters, and creative 
ideas that will gradually change our 
urban lives.

Whether you already drive a MINI or 
you’re looking for one, whether you’re 
thinking about an electric-powered car 
for the city or you’d like to unplug for 
a few hours in the great outdoors: MINI 
is at your side.

Seite: 3Text: EAL
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ROADMAP.

THE NEW  
MINI CLUBMAN. 
 
A statement about understate-
ment. Strong, independent. With 
a big dose of cool. Perfect for  
the modern gentleman.

MINI CONVERTIBLE. 
 
The free spirit. Open to the good 
life. On bends, straight roads, 
detours. Face the unexpected.  
For freedom without filters.

MINI 3-DOOR AND 
5-DOOR HATCH. 
 
Individualists. Everyone for 
themselves. Everyone is  
different. Everyone does as  
they please. Life is too eventful 
for uniformity.

MINI ELECTRIC. 
 
All MINI, inside and out.  
And fully electric to boot. A true 
style icon – full of emotions, free 
from emissions. Hitting the road 
in 2019.

JOHN COOPER WORKS. 
 
More HP. More engine.  
The ultimate go-kart feeling.  
A challenger among MINIs. For 
the unadulterated joy of driving.

URBAN-X. HERITAGE.

MINI LIVING.

MINI COUNTRYMAN. 
 
The sturdy adventurer. For trips 
beyond the borders of your town. 
Off to the countryside, into the 
forest, across the meadows.

WELCOME TO MINI.

Seite: 4Text: EAL Seite: 5Text: EAL
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A MATTER OF  
UNDERSTATEMENT.
OLIVER HEILMER, HEAD OF MINI DESIGN TALKS ABOUT THE MINI CLUBMAN,  
THE FUTURE OF THE MINI BRAND, AND WHY HE WEARS SUITS.

“I remember how it all began.  
Over twenty years ago, I started my 
traineeship at BMW. I already wore  
a suit back then. That was a bit 
unusual for a guy in his twenties, but 
I liked it. For me, it was also a matter 
of respect and appreciation toward  
my employer. Today, I can luckily wear 
a jacket with jeans, or sneakers with 
my suit.” 

Let’s talk about the suit. It symbolises 
the classic gentleman. What do you 
think a gentleman embodies?

For me, the modern gentleman type has 
various facets. He has clear values and 
knows his strengths and weaknesses 
exactly. And he’s interested in what is 

going on in the world. A suit would per-
fectly top off a gentleman’s appearance, 
but it’s not a must. 

A gentleman values high quality but 
doesn’t always have to choose the most 
expensive option. He makes clear state-
ments, helps when he can, is sustainable 
in his actions and views that as a given. 
I greatly admire that kind of attitude.

The characteristics of a gentleman are 
also the basis for the MINI Clubman. 
Why do you drive a MINI Clubman?

Yes, exactly. The MINI Clubman is also 
a statement on understatement. The car 
perfectly suits the style of a gentleman. 
It’s not the size of the vehicle that counts 

but its design. I enjoy driving a MINI 
Clubman. I wanted a car with character. 

My first choice was the classic MINI 
3-door car. But that doesn’t always ac-
commodate a family man’s requirements. 
And, for me, my family comes first. The 
MINI Clubman is strong and independent 
like a classic MINI, combined with  
a certain coolness. 

The expanded storage space also makes 
it truly practical. The perfect car for my 
family and me. My kids love it. Especially 
when I’m holding two crates of beverag-
es in my hands and open the split doors 
with a kick. It’s a MINI. The design is 
convincing and appealing and defines 
our brand. 

Oliver Heilmer has been part of the BMW
Group design team for over twenty years.
Since 2017, he’s been leading the MINI 
design team and is in charge of designing
the exterior, interior, colours and materials
for the current MINI models.

The Gentleman x ClubmanThe Gentleman x Clubman
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“You can basically fit anything in the MINI Clubman. That’s just what I need. Great proportions and design, 
and enough room. For at least two crates of water, shopping bags, the kids’ scooters and two pairs of sneakers 
for me to change.”    Oliver Heilmer
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SIZE ALSO COMES 
FROM WITHIN.

Honestly, now: What characterises 
a MINI? What makes it so distinctive?

First and foremost, the MINI is very 
emotional. If you’re talking about 
striking design elements, it’s the round 
headlights and the iconic contrasting 
roof that defi ne the MINI design. These 
features seem essential. We reconsider 
them in every new design process. 
But we always come back to them.

Design plays a bigger role with the 
MINI than with other car brands. 
The highest quality of design in the 
smallest space possible simply remains 
our USP.

How do you manage to always stay 
ahead of the future without losing 
the MINI character?

Overall, the design process has become 
more complex. Because past and future 
have become more complex as well. 

Sustainable lifestyles, e-mobility and, 
in the future, autonomous driving are 
becoming increasingly important and 
realistic. This demands some thought
and a holistic approach. The more radical 
the shift seems, the more the vehicle de-
sign is changed. You can’t just add future 
components to a current design. 

We need to rethink it all from the be-
ginning. Twenty years ago, it was “only” 
about the car. And, at the end, a small 
add-on, for example a display, was inte-
grated. Today, our design goes beyond 
the car itself. We are always simultane-
ously designing the interaction between 
human and machine. 

How do you guarantee this design 
quality, maximum experience while 
focusing on the essential?

We’re going to have to radically change 
a lot of things. I’m looking forward to it 
and fi nd it really exciting. 

Oliver Heilmer

Overall, we want to get smaller again 
and return to our origins. The MINI has 
always been not only a style icon but
a practical vehicle. Practical and small, 
with great handling. With a very clear 
design that’s perfect for the city.  

Naturally, state-of-the-art technology is 
useful for us here. We are also focusing 
on sensor technology. This primarily 
serves to make the MINI even safer. And 
let’s not forget materials. There are some 
things we simply won’t need anymore in 
the future. More sustainable alternatives 
will be used.

“Electromobility is going to change 
the proportions in favour of the 
interior. So, there will be more space 
for design.”

When technology is employed, it 
can’t be complicated. It has to be 
intuitive, nearly self-explanatory, 
and it has to cater to our needs. 
Not vice versa. It’s important that 
technology be an integral part of 
the design from the very beginning. 
It’s all or nothing.

Seite: 10Text: EAL Seite: 11Text: EAL

The Gentleman x ClubmanThe Gentleman x Clubman

Up to 1250 litres of boot space. Six doors on four wheels. 
Two doors open automatically with a kick beneath the rear bumper.
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QUALITY INSIDE.
INDIVIDUALISED OUTSIDE.

What kind of elegance do you mean? 
Gentleman elegance, British elegance? 
So, no purple socks with navy trousers?

It depends. I asked myself what the 
Clubman would look like as a Rolls 
Royce edition. What makes it truly 
high quality? Is it the consistency, 
the manufacturing quality? What is 
it exactly? And how can I experience, 
feel, smell, taste the quality? 

Of course, first we have this lushly soft 
leather. It’s finer than in some luxury 
limousines. Or let’s take lights as an 
example. The most important new fea-
ture: the unique and high-quality rear 
lights. They still have the horizontal, 
Union Jack design, which accentuates 
the width of the vehicle and makes it 
look overall more striking, individual 
and stylish. The flag design has now 
been integrated in all light functions 
like the turn signals, brake lights and 
reverse lights. 

Can you talk about the Union Jack? 
The British flag always comes up in 
the context of the MINI brand.

We want to make the British origin of 
the MINI brand a more intensive experi-
ence. The MINI Union Jack logo is being 
used, for example, to expand our MINI 
Yours. It’s less about creating a sporty 
appearance. MINI Yours stands for 
British tradition and best production 
quality, and it allows a greater degree 
of individualisation. 

What I really love about the MINI Yours 
is the overall design of the vehicle. 
There is nothing comparable. Everything 
is harmonised. The external colours,
the leather, the rims. This enormously 
enhances the quality and is perceived 
as a big step forward. 

Oliver Heilmer “As a child, I always used to scribble my own designs over the front of vehicles 
in car magazines. The modern Clubman didn’t exist yet back then. This year, it’s 
going to have a newly designed grille. The front will look even more distinctive, 
spacious and elegant.”

Seite: 12Text: EAL Seite: 13Text: EAL

The Gentleman x ClubmanThe Gentleman x Clubman

English manufacturing quality is simply unbeat-
able. Production, stitching and material selection 
all refl ect the highest standards. The hand-fi nished 
MINI Yours leather steering wheel is one example 
of excellent craftsmanship. 

MINI Yours makes every 
MINI an original. The 
stronger the characters, the 
more individual the vehicle. 
Typically British, we’d say. 
That’s why the MINI Yours 
label has a sewing needle 
on its logo.
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OPTIMIST TYPE.

Now, on a more personal level.  
You’ve been a designer for twenty 
years. What’s your favourite object?

A pair of jeans. With lots of holes that 
have been repeatedly patched since my 
student days. Unfortunately, they don’t fit 
anymore. But I’ll never throw them away 
because they have a history. I can’t use 
them anymore. But I still like them. 

Speaking of favourite things.  
What does your home look like?

I like my home to be cosy. I’m no ascetic 
minimalist. I need warmth. Rugs, time-
less lamps and unconventional style. 
For me, contrast contributes to warmth. 
Monoculture isn’t cosy. So, each of our 
rooms looks different. I also regularly 
move things around. You can especially 
see this in the pictures I have on the 
walls. Sometimes I wonder myself at 
the things I’ve had hanging over the 
years. 

And technology?  
A favourite item there?

That’s definitely my old portafilter coffee 
machine. I love the mechanics. It bubbles 
and steams. And I can set everything 
myself. Including burning.

That reminds me of my childhood, of  
my steam engine. It certainly had some 
functional disadvantages. But it was a 
real experience. Like my coffee machine.

If you could have one (designer) wish, 
what would you still like to design in 
this life?

A sailing yacht. I would love to design  
a yacht. I’m fascinated by the idea of  
designing a space that’s in motion but 
that moves totally differently than a car. 

The great thing about it would be that, 
as with the MINI, form and function 
would be as compact as possible.

“I love cooking. For hours. I’m an epicure. Rosemary-garlic-lemon chicken  
by Mario Gamba from the newspaper Süddeutsche Zeitung. I make that and  
create my own additions. I just like to experiment.”

Oliver Heilmer

Seite: 14Text: EAL Seite: 15Text: EAL
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I’m a very positive person. 
That makes life with all of its 
challenges easier. I tend to take 
things as they come and I’m glad 
about that. But I always change 
my perspective. The more open 
I am and the more different  
perspectives I get to know,  
the better. There is no “it has  
to stay this way”.
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“
LIVE FASTER. LIVE BETTER.

Those who manage to secure a place on the programme gain 
access to a network of mentors, investors, designers, developers 
and decision-makers from the world of business and politics. 
They can also get in touch with all URBAN-X alumni. A team of 
in-house experts offers 24/7 support in design and engineer-
ing. This ‘plug-and-play’ resource helps the start-ups take their 
hardware and software to market maturity faster. All those in-
volved are sparring partners, door openers and a unique source 
of bundled knowledge about the future of urbanism.

“We walked into the doors of URBAN-X with some patents, 
a few very rough prototypes, and a Tupperware container. 
We walked out with an engineering proof of concept, a 
validated product, some amazing partners, press mentions 
in top-tier publications, a network of customers and lasting 
friendships.”   Dan Bowden, co-founder of O2O2

These eyes see everything – so that we will be able to let 
our cars drive themselves soon. Lunewave has developed 
a highly innovative sensor system that allows vehicles to drive 
completely autonomously. The spherical sensors have 360-degree 
vision and can recognise objects around the vehicle in high 
defi nition, even at a great distance and in poor weather. Previ-
ously, these features required multiple sensors. The Lunewave 
system provides car manufacturers with a cost-effi cient alter-
native to conventional sensor systems, which stands to accelerate 
the use of autonomous vehicles considerably.

If you want to know more about URBAN-X and the start-ups 
supported by MINI, have a look at mini.com.

IDEAS GET BETTER WHEN 
WE SHARE THEM.

A CAR ON ITS OWN – 
WITH EYES BY LUNEWAVE.

We founded Lunewave 
in 2017 with the goal 
of revolutionising mobility
by providing safer and 
more effi cient solutions. 

John Xin, co-founder and CEO of Lunewave

URBAN-X: MINI’S ACCELERATOR PROGRAMME SUPPORTS INNOVATIVE START-UPS.

URBAN-XURBAN-X

Seite: 16Text: EAL Seite: 17Text: EAL

A QUEST FOR SMART SOLUTIONS FOR 
THE CITIES OF THE FUTURE.

Cities are brilliant melting pots of culture and life. They are 
vibrant, inspiring, liveable and lovable. More and more people 
want to spend their lives in urban environments, in tune with 
the times. This has a distinct downside: our cities are becoming 
increasingly expensive and stressful. Drivers in search of 
parking can tell you a thing or two about it, as can everyone 
else. Cities need new air to breathe. They need room to grow. 
A perspective for the future. These are some of the urban 
problems URBAN-X has been working to solve. The start-up 
accelerator was founded by MINI in 2015; since 2017, it has 
been jointly run by the US venture fund Urban Us. Over the 
past four years, URBAN-X has funded and supported nearly 

50 young businesses that have had the courage to re-imagine 
urban living. Their ideas are creative and futuristic: sky-
scrapers that generate resources rather than consuming them, 
civic services that can be accessed without trips to various 
government offi ces, e-car shuttles that can be summoned 
by an app and are completely free to use thanks to full ad
funding.

To outsiders, they sound like science fi ction. But anyone who 
spends every day thinking about the future of our cities, as 
the URBAN-X networkers do, will soon recognise their great 
potential.
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HOW DO WE 
WANT TO LIVE?
THIS IS THE QUESTION AT THE HEART OF THE INSTALLATION BY NASSIA INGLESSIS, 
WHICH HAS BEEN AVAILABLE TO VIEW AND TOUR AT A/D/O, THE MINI CREATIVE 
HUB IN BROOKLYN, NEW YORK, SINCE SPRING 2019.

Nassia Inglessis and her Studio INI enjoy 
being provocative. In her current work, 
she initiates a dialogue on whether the 
time has come to change the nature of 
materiality. To design walls that adapt to 
us – and not vice versa. Buildings that 
open up instead of sealing themselves 
off. A bit like how village life used to be. 
Everybody knew one another, they all 
shared their possessions and helped each 
other out, took an interest in each other’s 
lives, were a community – in short, a 
“village”. If people wanted some peace 
and quiet, all they had to do was close 
their door. 

Today, the exact opposite is true. The 
doors in our cities are permanently 
closed. People always seal themselves 
off. Or don’t even know their neighbours, 
yet do know the barista at their local 
Starbucks. Because semi-private spaces 
such as cafés have come to function like 
people’s living rooms. It’s where they 
meet friends or watch Netfl ix; it’s where 
Generation Laptop goes to work. Because 
it’s cosy, you’re not alone there and yet 
are left to your own devices. Because 

these spaces have understood what it 
is that we want. An environment that 
adapts to us – and not vice versa. This is 
the very starting point of “The future of 
self // Urban Imprint”. The installation 
at A/D/O in New York is a space that 
is open to the sides and whose fl oor 
and ceiling adapt to the person walking 
through it: the fl oor gives way beneath 
one’s feet as one steps on it whilst the 
ceiling arches out upwards, creating a 
space unique to the person’s shape and 
presence, unique to their imprint. You 
therefore walk through a room which is 
in fact far too low in height – but which 
then wondrously provides just the right 
amount of space wherever you happen
to be standing. It is liberating to know 
that I no longer have to duck my head, 
because instead the ceiling moves out 
of my way. 

Nassia Inglessis doesn’t set much store 
by rules and conventions. What this 
London and Athens-based artist preaches 
is consistent disobedience. She is 
convinced that disobedience is good
in the long term. That it is, in fact, 

desperately needed in order to effect 
change. Those who obey rules will never 
step out of line – and therefore never 
discover, invent, develop or see anything 
out of line, either. 

Inglessis is a progressive individualist, 
who shapes her own world and ours the 
way we like it. Studio INI, which she 
founded in 2015, also focuses on people 
in this same way. The studio works at the 
intersection between design and technol-
ogy, eschews a silo mentality and is open 
to solutions from all sides.

It is an openness which Nassia Inglessis 
already chose for herself from an early 
age: she studied Engineering at the 
University of Oxford as well as Art and 
Design at The Royal College of Art/
Imperial College London, and at MIT 
Media Lab in the USA. Together with 
her Studio INI, she consciously dissects 
technology time and again into its 
etymological constituent components: 
τέχνη (art / skill) and λογία (reason / 
science). Greek, of course. Just like her. 
A wonderful coincidence. Or not?

MINI ElectricMINI Electric
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“Conformity is for other 
people,” might be Nassia 
Inglessis’ personal motto. 
With her work, the Athens-born 
artist consistently transcends 
disciplines and mindsets.
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FULL OF EMOTIONS.
FREE FROM EMISSIONS.

THE FIRST FULLY ELECTRIC MINI.

Brilliant space utilisation, the iconic  
design and that incredible go-kart feel-
ing. As of 2019, you can get all the things 
you love about your MINI with a new 
perk: full electrification. It’s all MINI, 
inside and out. Once an icon, always an 
icon. Transposing the iconic design into 
the world of electrification wasn’t easy: 
the proportions had to stay the same, 
the weight, the headlights... in short: 
the whole thing had to look absolutely 
brilliant on the road. And the MINI  
designers smashed it. The MINI Cooper SE 
makes electric driving cool – finally. 

“What surprised me most was the new, 
electric go-kart feeling,” Jacopo Marchetti, 
product manager of the MINI Cooper SE, 
commented. “You get into the car and 
see the dashboard and the interior, and 
everything looks just like a classic MINI. 
But when you start the engine, it’s 
almost completely silent. As you put just 
the slightest pressure on the throttle,  

you feel a whole new world of accelera-
tion. The cutting-edge ARB technology 
has shortened the communication 
between the wheel and the engine; it 
takes traction to the next level. You’ll be 
impressed. It’s stronger and more direct 
than a petrol model. There’s no doubt: 
the MINI Cooper SE is a proper MINI 
through and through.”

So nothing has changed. Except it’s elec-
tric now – and sustainable. That makes 
it even cooler. Sensible? Definitely. But 
first and foremost, it’s loads of fun. The 
powerful lithium ion battery designed 
specially for the MINI Cooper SE allows 
you to make the most of all that power: 
It’ll take you as far as up to 270 kilo-
metres before the next charge. It is even 
compatible with fast-charging stations, 
so a brief pit stop will do.  
 
Find out more about MINI Electric at 
www.mini.com/electric

MINI Electric is more than just an 
electric vehicle. It is an expression of 
a modern, urban lifestyle. Our motto: 
Don’t just drive with us. Live with us. 
From the innovative MINI LIVING 
residential concepts to our A/D/O 
design hubs and the URBAN-X  
programme that supports start-ups. 
We do everything to make urban  
living better – and we do it sustainably 
and globally.

100% unadulterated
joy of driving.
0% emissions.

MINI Cooper SE:
Energy consumption in kWh/100 km: 16.8 –14.8,
range 242 – 270 km. (Preliminary data subject to 
final homologation at market launch).

Seite: 20Text: EAL Seite: 21Text: EAL

MINI ElectricMINI Electric

While others reinvent themselves with electric models, MINI stays true to its iconic self. The same design line,  
the same proportions. It’s just the unique design elements – the modified front grille, the lack of an exhaust pipe –  
that give it away: this 3-door Hatch is a MINI Cooper SE.
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It’s Monday morning. Your phone battery: 80%. Your own battery: 60%. The MINI electric battery:  
100%. How far will it take you? Through the whole day – and then four more. If your workplace is no 
further than 15 km away from your home, it’ll even take you right into the weekend. Unless you spend all 
your weekend cruising the city. And why not? There’s no harm in a bit of fun. Although there’s no need 
to go out of your way for that: pretty much every ride in a MINI Cooper SE, the first fully electric MINI, 
brings oodles of fun. Not just for you – for the environment, too. No exhaust fumes, no local CO2 emissions, 
not a single unnecessary noise.

E FOR EASY.

Max, 35, loves smart technology. As an 
engineer, he develops innovative building 
materials. What else matters to him?  
His girlfriend, his independence and his 
sustainable lifestyle. And his MINI Cooper SE, 
which always has his back.

8 AM. LOS ANGELES. 
 
The coffee is brewing. Max is slowly coming to life. 
His fully electric MINI Cooper SE is ready to go. It 
is powered by his MINI wallbox. Max won’t have to 
waste a single thought on its battery life today. Or 
tomorrow. The day after? Maybe. If he spends some 
extra time driving around town.

8.40 AM. WORK IS FUN. 
 

Getting there is even better. The acceleration pushes 
you back in your seat as it takes you from 0 to 100 km/h 

in 7.3 seconds. It’s still that brilliant go-kart feeling!  
A classy sound as it kicks into gear... And then: silence.

2 PM. LUNCH IN THE 
HIGHLAND PARK.
 
Endless searching for a parking space? Not for 
Max. The MINI Connected app navigates him 
directly to the nearest multi-storey car park. 
With such perfect time management, there’s  
always room for an espresso.

6.30 PM. TIME TO GO! 
 

Max is looking forward to recharging at the gym.  
His MINI could do the same. But there’s no need. Time 

to get in the car and head to his next appointment:  
the private viewing of a friend’s new exhibition down-

town. The MINI Connected app's time-to-leave function 
tells Max exactly when he needs to head out to get 

there on time. And the time is – now.

11 PM. GOODNIGHT. 
 
Max’s smartphone needs some juice. His  
MINI Cooper SE can go without for now. With 
Max travelling between 15 and 40 kilometres  
a day, a single charge easily keeps him going 
from Monday to Friday. Technology that lets 
Max rest easy. One last check on the smartphone: 
MINI: 82% fit. Max: 100% tired.

100% 

93% 

89% 

86%  

82%

Free your spirit.
Drop conventions.
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Electric engines are all well and good. But what’s 
everyday life like with them? Your habits, flexibility, 
lifestyle – do they all change? Our internal studies 
have shown that MINI owners drive around  
37.5 km per day on average. Most of us city dwellers 
can survive on a single charge (up to 270 kilometres 
in a combined test cycle) for days and days.

And the charging itself? It’s no different to the 
way you charge your smartphone overnight. Either 
use a socket or your own wallbox. Ideally, one that 
dispenses electricity from renewable resources. 
No matter where you go, your MINI Cooper SE will 
never be without alternating current (AC). From 

private or public sources. The AC charging cable is 
part of the deal.

What’s really progressive: the MINI Cooper SE is 
also happy to take a fast direct current (DC). If you 
know where your nearest DC charging station is, 
you can get your battery from 0% to 80% in 40 
minutes. A suitable charging cable will be available 
at the station.

Is an upgrade of our ‘refuelling culture’ all it takes 
to make e-mobility happen? We think so. After that, 
there’s only technological progress. And we all know 
the purpose of technology: making our lives easier.
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OUR ALL-ROUNDER.

The MINI Cooper S E Countryman ALL4 combines the best of both 
energy worlds and boasts classic off-road properties to boot – for 
trips beyond the borders of your town. Responsible. Yet uncom-
promising. The front axle is powered by the petrol engine, the rear 
axle by the electric engine. The petrol tank is on the right rear 
side, the power connection on the left front side. Drive an electric 
vehicle in your urban everyday life and switch to the combustion 
engine during extended weekend trips – or simply combine the 
two. Seamlessly. When you really put your foot down, your MINI 
automatically engages both engines and takes to the streets with 
full force, combining the 100 kW of the petrol engine with the  
65 kW electric output. Together, they get you from 0 to 100 km/h 
in 6.8 seconds. And whenever you give the MINI an especially hard 
time (on snow, gravel or in the mountains), the intelligent ALL4 
four-wheel drive engages both axles just as automatically. The 
battery saver mode makes sure you never run out of power.

THE PLUG-IN HYBRID BY MINI.

So reasonable, 
yet so unmistakably MINI.

MINI Cooper S E Countryman ALL4: fuel consumption
in l/100 km (combined): 2.1–1.9; CO2-emissions in g/km:
47– 43; energy consumption in kWh/100 km: 13.9 –13.5.

Seite: 24Text: EAL Seite: 25Text: EAL

MINI ElectricMINI Electric
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 play. O
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Another highlight of the quarter is its co-living sec-
tion consisting of 45 flats in various sizes, ranging 
from studios to lofts, for short or long stays. Flexible 
interior elements such as rotating shelves allow the 
inhabitants to open their private spaces towards the 
communal areas, encouraging social interaction.

MINI believes that shared joy is double joy, so its 
approach to work is all about exchange, inspiration 
and new ideas. In addition to individual offices, the 
work spaces offer a public co-working area with  
a fab lab and 3D printer where creative minds can 
bring their ideas to life. Free-spirited urban dwellers 
need maximum flexibility, and the MINI LIVING 
app gives them just that: it lets them organise their 
entire day and easily book additional working and 
meeting spaces as needed.

After work, the residents get to unwind by doing 
some urban farming over the roofs of Shanghai or 
training in the workout areas. Those looking for  
a private retreat from hectic metropolitan life can  
relax in the peaceful urban cabin on the roof terraces.

As an urban lifestyle brand, MINI LIVING has dug 
deep into its design expertise to create a place for 
social encounters that counteracts the anonymity 
and monotony of large cities with inspiration,  
creativity and interaction. After Shanghai, the  
innovative project will be rolled out in New York 
and Berlin by 2020, encouraging more and more 
people to help shape the future of urban living.

AT HOME IN THE FUTURE.

Maximum self-fulfilment in minimal space: in Shanghai, 
MINI LIVING lives up to its brand philosophy – “Creative 
Use of Space” – and shows how to live life to the max while 
taking up little room.

Over the course of the past two decades, Shanghai has under-
gone rapid metamorphosis. Areas that once were covered in 
rice fields are today dominated by towering skyscrapers of glass 
and steel. This intense urbanisation is especially omnipresent 
in the megalopolis on the South China Sea, where 26 million 
people share an incredibly valuable resource: space. Rather 
than architectural designs from the drawing board, the cities  
of the future need new ideas that promote the pleasant  
coexistence of their inhabitants.

MINI has always been a big player in smart minimalism.  
And MINI stands for so much more than just extraordinary

vehicles: it approaches urban living from a holistic perspec-
tive, aiming to make lasting, sustainable improvements to  
life in the world’s metropolises. In the up-and-coming district 
of Jing’an, MINI has already brought its vision of the urban 
future to life. At the site of a former paint factory spanning 
around 8,000 square metres, it has developed an inner-city 
living and working complex as an alternative to standardised 
residential developments.

The MINI LIVING quarters consist of six open-plan buildings 
that are connected with their neighbourhood through new,  
public areas and spaces. A diverse range of design spots, 
cultural institutions, restaurants and innovative retail concepts 
beckons the entire city to join the community. A MINI car- 
sharing fleet offers flexible mobility for everyone keen to  
explore the metropolis.

What’s special about
MINI LIVING is its open-house
philosophy: everyone
is welcome!
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MINI LIVINGMINI LIVING

MINI LIVING Shanghai is an open space for 
everyone, a creative community that comes  
up with ideas for better, more conscious ways 
of living in cities.
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OH, HAPPY DAY.
Photographer Kat Borchart lives in Los Angeles. Her pictures exude her home’s 
laid-back, sun-kissed vibe, and it is here that she finds the most beautiful subjects. We 
asked her to show our free spirit – the MINI Convertible – some of her favourite places.

But fi rst coffee: my favourite
café is just round the corner from
my favourite wall.

The Free Spirit x ConvertibleThe Free Spirit x Convertible
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Los Angeles is deep in my DNA. I was born and grew up here. 
I love coming back to California’s never-ending summer after 
a trip or a job. For me, one of the best things about L.A. is the 
city’s location: there’s another road trip, another road leading 
to new adventures in every direction. If I have a day off, I drive 
out to free up my mind and stimulate my senses. Beach, desert, 
snow-covered mountains – it’s all in easy reach from L.A.

I usually make a quick stop on Highway 62 for 
fresh Medjool dates, ice cream and a photo of the 
best hand-painted signs far and wide.

I head back in the late afternoon so I’m in Los Angeles 
in time for the sunset. What is about people and sunsets? 
I don’t know why it is, but it never stops being magical.

It doesn’t happen every year but when the desert blooms, I have to go 
there. The endless hills full of yellow, orange and violet fl owers look almost 
surreally beautiful. I always take a couple of blossoms from the creosote 
bush back with me. The plant grows everywhere there and brings the 
scent of the desert into my home.

The Joshua Tree National Park is around 2½ hours away 
from L.A. I feel like I must have been there a million times 
already but it’s different every time… the season, the light, 
a road that you’ve never noticed before: “J-Tree” is perfect 
for a day trip to another world. Driving with an open top 
past the famous Joshua trees and feeling the warm desert 
air makes the experience even more intense.
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Open to the
beautiful life.
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Don’t be free of something, be free for something. For bends, diversions, for the unexpected.  
That’s what will turn your trip into an adventure.
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FEELING WITHOUT FILTERS.

Life with a MINI Convertible is intense. Intensively beautiful, 
spontaneous and free. There’s nothing to come between you 
and the world. The electric roof goes down and the adventure 
arrives. What way are you going? Let your body get that 
go-kart feeling, allow yourself to be carried, drifting to your 
destination – and to plenty of other experiences.
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The Free Spirit x ConvertibleThe Free Spirit x Convertible

A SMILE ON YOUR FACE.
Experiences are even better when 
they’re shared. The MINI Convertible 
is the only four-seater of this class, 
with space for three friends and shared 
memories.

WIND IN YOUR HAIR.
Feel life without getting tousled – your 
own attitude and the MINI Convertible’s 
wind defl ector will help with that.

SUN ON YOUR SKIN.
From 0 to freedom in less than 20 seconds: the electric-
powered fabric roof opens quickly, and even while you’re 
driving at speeds of up to 30 km/h.

TAKE IT EASY.
Even the boot is fun. The closed roof can 
be raised above the boot lid to increase the 
loading space. The easy-load function does 
exactly what it’s supposed to.
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WHEN THE WALLS 
AREN’T ENOUGH.
Jessica and Evrim Oralkan live in New 
York. For the two, everything revolves 
around leading an autonomous life 
and turning their vision into a reality. 
Absolute individualists, who embody 
the MINI’s brand vision of “a bright-
er urban life”. They have launched a 
public-benefit corporation: on their 
digital platform Collecteurs, they show 
private art collections online, raising 
their visibility, one side effect of which 
is that they are also revolutionising the 
relationship between artist, collector 
and art market.

If one asks Jessica and Evrim what the 
point of art is, their answer is unam
bivalent: art is there to be seen. Only  
a fraction of the art that is made, bought 
or sold remains accessible to the public 
because as soon as the art passes from 
gallery to collector, it usually ends up 
in private homes, storage facilities or 
freeports. Many historically important 
works disappear for ever. Even museums 
are failing to remedy the situation: owing 
to space limitations, they often only show 
around 5% of their collections. Even if 

this is not intentional, it is the sad reality. 
Space is simply limited in museums. The  
art platform Collecteurs now brings 
together private collections which nobody 
would otherwise see onto an online 
platform, giving them a worldwide forum, 
along with a magazine and an Instagram 
community. “It is not only artists who 
want to express themselves through their 
art. Collectors too express themselves in 
the way they put a collection together.”

Collecteurs did not get off to an easy start. 
“We got a lot of rejections but nowadays 
we have to do less and less explaining. 
People are slowly starting to understand 
us.” Jessica and Evrim are both firmly 
convinced that art is made to be seen by 
as many people as possible. Their declared 
vision is to represent every important 
private collection on Collecteurs in the 
future. “We don’t want short, quick 
success. We want to build up something 
that will remain decades from now and be 
sustainable. A public platform; a museum 
for collectors with a social conscience.” 

Jessica and Evrim have themselves been 
collecting for many years. They started 

off with a small collection which grew 
over the years until it became a way of 
life. In the meantime they have over two 
hundred works of art. Around forty pieces 
currently adorn the walls of the New York 
apartment in which they live with their 
two children, Korben and Lake. Choosing 
a favourite work of art is difficult: “At the 
moment, I like Laure Prouvost’s work,” 
Jessica finally reveals. Nonetheless, the 
Oralkans try to accumulate as few posses
sions as possible.

If a piece is permitted to move in with 
them, it must have a story, a soul.  
Massproduced items are not allowed in. 
Instead, the Oralkan household contains 
lots of travel mementos. The family loves 
moving around and immersing themselves 
in the different cultures. “It’s a privilege 
that we want to pass on to our children. 
We regularly send them to schools abroad, 
to broaden their horizons and familiarise 
them with new cultures. Last summer, for 
example, they went to schools in Tokyo 
and Istanbul.” 

See the Oralkans’ art platform at  
Collecteurs.com.

Art is an expression
of individuality. It mirrors 
one’s own character.
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The Individualist x 3-door and 5-door HatchThe Individualist x 3-door and 5-door Hatch



Images: MAS Images: MASSeite: 36Text: EAL Seite: 37Text: EAL

Things aren’t alw
ays prim

 and proper. O
ur 3door H

atch in bright Solaris O
range features  

cool stripes on the bonnet and a contrasting black roof. So w
hat? Life’s colourful.

Time to get real. Head out, explore new areas and make the world a bigger place.
With the 5door Hatch: maximal space efficiency in a compact bundle.
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A QUESTION OF PERSONALITY.

The MINI original: our Hatch. It’ll always 
be the coolest car in town. A genuinely 
iconic design. Available as a 3door or 
5door version. We’ve lovingly dubbed 
them “Suzy”, “Rocket” and “Harry”. They 
all ooze personality. As absolute individu
alists, they do their own thing.

The eyecatching Hatch stands out at the 
very first glance. More colour. More con
trast. More profile. It’s clearly raring to 
go ahead and show off its talents: leaning 
into corners, switching between gears 
and squeezing into the tiniest parking 
spaces. Pure gokart feeling. It’s perfect 
for all those who want to paint their lives 
in bright colours and enjoy every day to 
the max. Pick the snazzy 3door model 
or the slightly longer 5door version 
that fits the whole family. How do you 

recognise your own MINI Hatch? It’s 
simple: come up with ideas, get creative 
and design the right MINI Hatch look for 
your personality. Choose one of the three 
equipment packs “Salt”, “Pepper” and 
“Chili”, the casual John Cooper Works 
trim or the stylish MINI Yours trim. You 
alone pick the colour and interior; you 
decide which steering wheel feels nicest 
and which seat design you love best. The 
sky is the limit – be creative.

The really big deal about this little car 
is its premium technology: big functions 
in a compact bundle. Not only does the 
headup display look futuristic, it really 
is. See all relevant information right 
within your field of vision while the 
technology helps you keep your eyes 
on the road. The LED headlights with 

WHAT’S YOURS CALLED?

their matrix technology make sure you 
never lose sight of what’s ahead. They 
illuminate even the smallest nooks and 
crannies – without dazzling oncoming 
drivers. With our touchscreen SatNav 
system with RTTI, you will always be on 
the right track. Smart systems like our 
automatic parking aide and our driving 
assistant make driving safer and way 
more enjoyable. You couldn’t tell just by 
looking at “Suzy”, “Rocket” and “Harry”, 
would you? But they’re chockfull of 
skills. Want to bet on it?

Whichever version you choose, they all 
share their main appeal: an inimitable 
personality, excellent space utilisation in 
a compact bundle, and a cult design.

No other drivers give their
cars first names as much as
MINI drivers do.
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Are you an extroverted maker who wants to be recognised 
immediately? No problem: choose our loud Solaris Orange, 
metallicblack racing stripes on the bonnet and plenty  
of contrasting designs on the roof and mirror caps. And  
Union Jack tail lights to boot. Typically Harry.

The Individualist x 3-door and 5-door HatchThe Individualist x 3-door and 5-door Hatch
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IT’S ALWAYS 
THE COLOUR.

In the late ’60s/early ’70s, very intense, 
bright and clear colours like yellow and 
orange were seen on the streets for the 
fi rst time. Paint manufacturers made 
it possible. Before this, there’d been 
a great colour range in the ’50s and 
’60s as well that, however, was mostly 
limited to pastels and light greys.  

In the ’90s, colours darkened again, 
but an enormous variety of shades and 
effect pigments emerged. Customisation 
became increasingly important and that 

When it comes to colours, the MINI is far ahead of the rest. No other car brand 
is so unequivocally dedicated to bold colour. But not any colour will do. There are 
sophisticated development processes, technical tests and rigid selection criteria 
before a shade actually appears on the body of a car. We’d like to learn more 
about this and take a close look at MINI Colour & Trim Design.

hasn’t changed much to this day. “The 
fi rst impression still counts. Because the 
exterior of the car, with all of its colour, 
is our fi rst encounter with the vehicle,” 
Kerstin Schmeding, Head of MINI Colour 
and Trim Design, explains. And as the 
fi rst impression is notably the most 
important, we asked ourselves how MINI 
actually designs a new colour. How do 
they decide in the end whether a colour 
is suitable or not? It all starts, of course, 
with the design team’s inspiration; then 
the colour is defi ned. Moodboards are 

made based on the vehicle’s character. 
Small paint samples are then created and 
scrutinised in detail. How will the colour 
appear under different light conditions? 
How do the pigments and effects refl ect 
on larger surfaces, curves or lines? Only 
when the sample has passed all tests and 
MINI expert assessments is the new 
colour applied to a larger vehicle on a trial 
basis. Another extensive test follows. Is 
it really the right shade, in all facets and 
nuances? A fi nal decision is made as to 
whether the colour suits the MINI models. 

This technical development can take up 
to thirtysix months or longer. The shade 
can never be assessed on its own. It’s 
always about the overall composition of 
exterior and interior, material and surface 
effects. A combination of accents and 
surfaces within a colour system.

And making sure that everything truly 
harmonises is the task of the MINI Colour 
& Trim Design team headed by Kerstin 
Schmeding. They gather their inspiration 
at exhibitions and in everyday life and 
nature. The typical hand movement of a 
colour designer: touch! Touch everything. 
No surface is overlooked. Everything 
is stroked. Tapped. Turned in the light 
and sensed in depth. Every detail, every 
nuance is perceived. Because colours 
are never monochrome. They have to be 
encoded. This is the mark of quality and 
shows a trained eye. 

“Everywhere I look, I see colours. No 
matter where I am, in a taxi, in other 
vehicles, rooms or at exhibitions.” 

Some colour codes have been accompa
nying the Mini for several decades. 
British Racing Green from the fi rst 
Mini, for example, is continuously 
reinterpreted, which keeps it exciting. 
Sometimes the shade is bluer; sometimes 
it has a metallic effect. Depending on 
the times. The same goes for the striking 
MINI red, called Chili Red. That’s a bold 
statement. Someone who drives a red 
MINI is daring. And that’s exactly what 
a MINI is allowed to do: be eccentrically 
British, stand out from the crowd. 

At the moment, the shades Solaris 
Orange and Emerald Grey are the big 
thing. They are both totally unique, 
very modern and they unite, so to speak, 
two shades in one. Through small, 
mineral, effect pigments, they appear 
fi nely harmonised in depths; at the same 
time, they underscore the bold uniform 
appearance, depending on how the light 
falls. And – they complement each other 
wonderfully as lifestyle and outdoor 
colours. Solaris Orange is cheerful and 

optimistic and, interestingly, highly 
popular in China: 18% of customers 
chose Solaris Orange for their new cars 
this year. While Emerald Grey as a warm 
grey shade is more European. It has
a slight greygreenolive colour twist 
with a very elegant and friendly look.

And in the future? Colours will be more 
infl uenced by technology. They will 
interact with us more and tell us stories. 
Surfaces will come alive and allow 
communication. The variety of colour 
in interiors and exteriors will somewhat 
lessen. It will all be more subtle, but still 
thrilling.

I love every MINI
that’s colourful.

Kerstin Schmeding, 
Head of MINI Colour and Trim Design, Design Quality
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The Individualist x 3-door and 5-door HatchThe Individualist x 3-door and 5-door Hatch
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TIMELESS 
SPIRIT.

The MINI. It’s always been pretty big when it comes to creative use of space. 
In response to an acute energy crisis in the Western world, Alec Issigonis created 
a small car in 1959 for the British Motor Corporation with low fuel consumption, 
four seats and minimum outer dimensions. The rest is history. The Mini became the 
unconventional style icon of its times and was driven and loved by many artists, 
individualists and celebrities. Even Her Majesty the Queen attended a demonstration 
of this charismatic little car. To save space, Alec Issigonis installed the engine side-
ways – 60 years later, it’s a design found in many small car models. And today? With 
its distinctive personality, the MINI is still a huge space saver – and a remarkably 
modern solution for our urban lives.

I didn’t invent the Mini,
I designed it.

CHIC.
Even at its birth, the Mini looked pretty cute. 
In 2001, BMW lovingly revised the iconic design 
and not only the letters became big: The new 
MINI was, again, the right answer to its times.

MINIMALIST.
With its focus on the essential, the Mini 
was also ahead of its times, eliminating 
anything superfl uous way back in 1959. At the 
beginning, even the heating. We’ve changed 
that. Conscious understatement has remained.

3.61 METRES.
Sir Alec Issigonis built the Mini for small 
parking spaces before overcrowded cities were 
even an issue. This creative approach to space 
has kept this little wild one speeding ahead of 
all antiquated thinking.

NO PROBLEM.
Some affectionately call it the “external glove 
compartment”. And, yet, you can fi t a lot of 
life, weekend getaways and even prams in the 
MINI’s boot. No problem.

Alec Issigonis 

HeritageHeritage

ENJOYMENT.
Even the early Minis had it: that 
famous go-kart feeling. To this day, 
the MINI saves on space but not a 
bit on driving fun. ROOM FOR ALL.

Whatever your family constellation: 
The Mini was designed with four 
people at heart and individual freedom.
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CHATTING WITH 
THE COOPERS.

I am more of a creator, designer and
developer, I’m not a serious engineer
or a racing driver. Charlie Cooper

Charlie Cooper, the grandson, has now 
joined Cooper Car Company, the family 
business; also present is father Mike, 
who built on the success of his father 
John Cooper, founder of the Cooper Car 
Company and the man who shook up 
the automobile industry with his John 
Cooper Works line. Alongside a shared 
passion for cars, Charlie and Mike 
love their bicycles. Here the Coopers 
explain why they are now making 
bicycles, what constitutes an innovation 
and how mobility is likely to develop in 
the future.

The pair are in high spirits, and you 
sense the strong family bond. When 
asked which of them is the better driver, 
they are quick to admit Charlie’s mother 
is actually best behind the wheel – at 
least on the road. Clearly, the synergy of 
innovation, creativity, attention to detail 
and hard work runs like a common thread 
through the generations of this family. In 
today’s world of start-ups and agile work-
ing methods, it is by no means a given 
that a business will survive and expand 
over several generations. “Start-ups are 
an endgame, family businesses endure.” 
However, Charlie would not be a Cooper 

if he did not fi nd the balance between old 
and new technology appealing. He enjoys 
having the choice and simply deploying 
technology as needed; sometimes he 
prefers to cycle without the mechanical 
assistance of an eBike. For both Charlie 
and Mike, the core of any innovation is 
to make a product useful, clear, minimal 
and practical. 

“An innovation should solve a problem – 
in a clever way.” 

This brings us to the innovative nature 
of Cooper Bikes. After being so involved 
with cars, how was the decision made to 
turn to bicycles? “For bicycles, the future 
was looking really dull. We set out to 
change that.” As a result, Cooper Bikes 
has been producing effi cient, modern, 
top quality bicycles since 2009 – and 
they look great too. In the meantime, the 
face of traffi c has continued to change; 
now a mobility mix of public transport, 
sharing concepts and personal transport 
is on the cards. So which will come out 
on top, the car or the bike? Well, neither: 
the two complement one another ideally. 
The best example of this is the eBike: as 
well as sparing users from turning up to 

meetings soaked with sweat, it allows 
them to keep pace with the younger set 
and go cycling together. “At all times, you 
control how much energy you expend 
on cycling.” Rather than replace the 
traditional bicycle, eBikes open up cities. 
Mike even suggests all vehicles with 
combustion engines should be banned 
from city centres as a matter of urgency 
so that the spotlight can turn fi rmly 
to electric and similar concepts in the 
future. Charlie prefers to cycle around 
town, only using the car for weekend 
trips farther afi eld. “Scooters, mopeds, 
bicycles, sharing business bikes – towns 
are evolving, and that’s exciting.” When 
asked who they would invite home if they 
could bring anyone, Charlie and Mike 
have no hesitation. Mike would invite 
Bill Gates: he wants to meet the person 
who gives away most of his fortune to 
make the world a better place. Charlie, 
meanwhile, has three names in mind: 
the great racing cyclist Bradley Wiggins, 
British comedian Ricky Gervais and 
Norman Foster, the renowned architect 
and designer. With the Coopers in 
attendance, that would be some dinner 
party. In the meantime, we wait to see 
which innovations will see the light of day.

The Challenger x John Cooper Works The Challenger x John Cooper Works
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Charlie, Mike and John, three 
generations of Coopers, get 
together for a historic race.

Charlie Cooper grew up in the world of 
the Mini. Here he is with grandfather 
John Cooper.
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PURE ADRENALINE.

JOHN COOPER WORKS.

LIVE LOUDLY.

The MINI John Cooper Works series embodies the spirit of 
motorsport in all its glory. It goes back to an idea by John Cooper, 
the legendary racer and engineer. In the early sixties, he and 
his team defi ed all odds: having turned a small family vehicle 
into a compact racing car, they went on to win the Monte Carlo 
Rally three times. Their achievement revolutionised the world 

of motorsport. And their pioneering spirit lives on. MINI has 
put its heart and soul into the John Cooper Works models 
ever since: their current incarnations boast powerful engines,
a special suspension set-up and dynamic brakes. Lovingly 
manufactured details and high-performing technologies give 
you an authentic motorsport feeling every time you drive.

THE FASTEST:
JOHN COOPER WORKS GP.

The MINI John Cooper Works GP is an absolute highlight for 
true MINI fans. It was developed for the circuit. Limited and 
numbered to 3,000 cars. The new edition of the best-performing 
athlete in our range is powered by a four-cylinder engine 
packing more than 220 kW. It is by far the fastest, strongest 
3-door MINI that has ever been approved for the road. Our 
John Cooper Works’ new engine and traditional motorsports 
technology promise unparalleled performance and the sheer, 
unadulterated joy of driving. What makes this incredible 
performance possible is not just the high engine output, which

is truly remarkable for a small car. It is also the chassis, which 
has been developed specially for the intended purpose of the 
John Cooper Works GP, its sports tyres and a powerful sports 
braking system. Add to that its sophisticated aerodynamics 
and optimised weight. A striking rear spoiler and custom-
designed rims with a delicate four-spoke design, built using 
a special forging method for lightweight materials, turn heads 
wherever the John Cooper Works GP goes. And the enlarged, 
double end pipes bring it home once more: this MINI packs 
a punch.

Don’t just cruise. 
Tame it.
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The pinnacle of colour. E
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John Cooper Works GP (preliminary data): 
fuel consumption (combined): 7.0 l/100 km 
CO

2
 emissions (combined): 160 g/km

The Challenger x John Cooper Works The Challenger x John Cooper Works
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Sounds just like
a grown-up.

The MINI John Cooper Works Convertible and the  
MINI John Cooper Works 3-door Hatch have a lot to 
offer, both visually and in terms of their sheer power.  
Under their bonnets, they both hide a powerful 170 kW 
MINI TwinPower turbo engine. High engine speeds,  
a low centre of gravity and a fine-tuned sports chassis 
give you maximum MINI go-kart feeling in every bend. 
With their chamfered stainless-steel end pipes, their  
rear ends are sure to turn heads. And the sports exhaust 
produces a sound to match the looks: gigantic.

The MINI John Cooper Works Clubman and Countryman are 
available with an even more powerful engine now. Unadulte-
rated MINI power. The MINI John Cooper Works Clubman is 
the first MINI ever to boast a stunning 225 kW, which take it 
from zero to sixty in 4.9 seconds. The MINI John Cooper Works 
Countryman can do the same in a speedy 5.1 seconds with 
the same engine. Tackle your next challenge head-on at up to 
250 km/h. Immerse yourself in the sensation of professional 
motorsport. Both models are equipped with sporty front spoi-

lers, wider ventilation slots on the engine and brake cooling 
system, and unmistakable roof spoilers for optimal aerodyna-
mics. They also have a four-wheel drive system as standard. 
The advantage: a multi-plate clutch system automatically and 
continuously spreads the starting torque between the front and 
rear axle. A mechanical limited-slip differential on the front axle 
ensures optimal cornering. With all those features, the ALL4 
four-wheel drive guarantees maximum directional stability and 
a whole lot of fun.

JOHN COOPER WORKS.
CHALLENGE ACCEPTED.
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Ready for a quick lap? Let’s go! The four John Cooper Works models by MINI – the Convertible,  
3-door Hatch, Clubman and Countryman – are raring to show off their power.

The Challenger x John Cooper Works The Challenger x John Cooper Works

MINI John Cooper Works Convertible: 
fuel consumption in l/100 km (combined): 7.3 – 6.2
CO2 emissions in g/km: 166 – 142.

MINI John Cooper Works 3-door Hatch: 
fuel consumption in l/100 km (combined): 7.1– 6.0
CO2 emissions in g/km: 162 –137.

MINI John Cooper Works Clubman ALL4 automatic:
fuel consumption in l/100 km (combined): 7.4 – 7.1
CO2 emissions in g/km: 169 – 161.

MINI John Cooper Works Countryman ALL4 automatic:
fuel consumption in l/100 km (combined): 7.3 – 7.0
CO2 emissions in g/km: 166 – 159.
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The Adventurer x CountrymanThe Adventurer x Countryman

A JOURNEY  
THROUGH TIME.

The person you are calling is
temporarily on an adventure.

Hello. My name is Crille Rask, but most people call 
me Raskal. I am a photographer and have been living 
in Bali for more than five years. What brought me 
here wasn’t a plan: it was life. I am very grateful  
it happened. A week after moving, I bought my first 
professional camera, and everything went quite 
quickly from there. Three months later, I had my 

Bali. The photographer Raskal calls this exotic island his home. He is a passionate surfer who loves  
travelling the world and his island. And if you think that he keeps to the well-trodden paths, you’re mistaken: 
all the spots that Raskal has discovered with his girlfriend and the MINI Countryman were completely new 
to them. Why don’t we name them, you ask? Well, the Countryman is an adventurer at heart. It wants you 
to go and discover them yourself.

first paid job and a new calling: capturing special 
moments while I travel the world. To me,  
#pickyourpath is more than an Instagram hashtag.  
It is an attitude. Do what moves you, pursue  
what you are passionate about. We keep thinking, 
“Oh, I couldn’t just do that”, but what if you did  
it anyway?
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WHAT MAKES AN ADVENTURE 
SPECIAL TO ME IS MY EMOTIONAL 
RESPONSE TO IT.

I’ve always been driven to discover new things and 
move forward in everything I do. I think that’s why 
I love driving so much. Sometimes, I have a clear 
destination. Sometimes, I just set out with a vague 
direction in mind. Drifting off into the unknown 
and experiencing the unexpected – to me, that’s 
life. It’s a part of my personal idea of bliss. Social 
media may be an important part of my work, but the 
photographs are really secondary. What makes an 
adventure special to me is my emotional response to 
it. Whether it’s a good conversation with a perfect 
stranger or the best street food somewhere on the 
road: places, moments must feel genuine to me. They 
must move me. That’s what gives them meaning. 

Who knows? We might meet somewhere on the 
road sometime. 

BALI IS A MAGICAL ISLAND.

My life in Bali is fairly simple. I work a lot. I create a lot. I love 
surfi ng, but even though I live in Paradise, I have relatively 
little free time. And that’s fi ne. I like being busy, being out 
and about, and my wonderful girlfriend and our dogs usually 
join me. When we do have a bit of free time, we just head 
out together. You might think that Bali is a tourist island, but 
there’s a lot to discover here. Just drive for a few minutes, and 

you’ll feel like you’re on a journey through time. The villages, 
the ancient culture, the rice fi elds. Bali is a magical island. 
I have been to very few places that make it so easy to start
a conversation with a stranger, and the Balinese are among the 
friendliest people I have ever met. We have our favourite spots, 
but the charisma, energy and sheer beauty of this island keep 
surprising us and beckoning us to go on new adventures.
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GET OUT.

Outdoors suits it. The sturdy MINI Countryman is  
a perfect all-rounder for up to five people. It is made  
for a life divided between hectic urban traffic and  
unpaved paths that take you to new experiences for  
a couple of hours or days. Pack your camera, get  
out there and come back with new perspectives.
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5756 The Adventurer x CountrymanThe Adventurer x Countryman

NATURE BOY.

From Bali to Bavaria, the powerful MINI Countryman 
is your reliable companion for off-road adventures. 
Pack your bags and go wherever your curiosity takes 
you. Discover the best waves, capture stunning 
beauty and listen to the crackling of the campfire. 
Collect new stories with your family, your friends, 
your dogs. That precious spot where everyday  
life stops and boundless wilderness starts is the 
MINI Countryman’s spiritual home – and yours.

Can you hear the silence?
Can you feel the peace?
Freedom abounds. Where
do you want to go?
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The intelligent ALL4 four-wheel drive safely 
takes you to your destination even over snow, 
mud and gravel.

The massive boot offers  
plenty of space for long-
boards, snowboards, bags, 
suitcases and fishing gear.

Room for two adults and 
weekends spent in nature: 
the roof tent.

The luxuries of off-road life:
enjoy any view in comfort 
on the picnic bench.
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PEOPLE AND  
THEIR MINIS. 
A LITTLE LOOK AT THE BIG MINI FAMILY.

@jacksonloria @naocchi.f54 

@kellythompsoncreative 

@nao575 

@adelaiidee 

@fresshion 

@uberding 

Free spirit or 
adventurer? Gentleman or 
individualist? Find the
MINI that’s right for you.
#HereWeGo

@thompsonfilm 
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MINI 5-DOOR HATCH.

MINI CLUBMAN.
THE GENTLEMAN

The cultivated classic with great ambitions. The elegant 
design with the signature rear split doors is a cool statement 
for the modern lady as well.

MINI COUNTRYMAN.
THE ADVENTURER

The robust all-rounder with lots of boot space and enormous 
desire for adventure, freedom and gravel under its tyres. 
The SUV among the MINIs.

Official combined fuel consumption: 7.4 – 4.0 l/100 km
Official combined CO2 emissions: 169 –105 g/km

Official combined fuel consumption: 6.5 – 4.9 l/100 km
Official combined CO2 emissions: 149 –112 g/km

Official combined fuel consumption: 7.1– 4.8 l/100 km
Official combined CO2 emissions: 162 –109 g/km

Official combined fuel consumption: 7.3 – 5.1 l/100 km
Official combined CO2 emissions: 166 –116 g/km

Official combined fuel consumption: 7.3 –1.9 l/100 km
Official combined CO2 emissions: 166 – 43 g/km

Up to 5 friends 
can comfortably travel together.

2 of 6 doors 
can be easily opened with a kick.

30% more space 
in the boot and more legroom in the back seat.

3821 mm 
fi t in just about any parking space.

< 20 seconds 
and the electric top is open.

MINI CONVERTIBLE.
THE FREE SPIRIT 

Experiencing life to the fullest, without fi lters; just the wind 
in your hair and a smile on your face. A free spirit who’s 
always up for a spontaneous adventure.

MINI 3-DOOR HATCH.

All values in mm.

THE INDIVIDUALIST 

Life is much too colourful and interesting to not just do your 
thing. The iconic hatch cruises through urban life, preferably 
with black racing stripes.

THE INDIVIDUALIST

Maximum experience with the smallest space. The MINI 
original with more doors and more comfort for families 
but that same MINI go-kart feeling.
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